Organic agriculture

The base of future foods

T

he international organic
sector gathers once a year
at BIOFACH, the world’s
leading trade fair for organic food,
which takes place in Nürnberg,
Germany. About 2,400 exhibitors
are expected at the 25th anniversary of the fair from 12–15 February
2014 – 200 of them at Vivaness,
the International Trade Fair for Natural Personal Care, which takes
place in parallel.
The organic sector is growing
and thriving continuously and its
trend is to keep itself sustainable.
With few exceptions, the worldwide
demand has not been affected by
the turbulent years of economic
activity. An increasingly intensive
analysis of ecology and sustainability by people all over the world
has a positive impact on sales in
the organic trade.
More and more organic products are landing in the shopping
baskets of German customers. The
trade achieved a record figure of 7
billion EUR (+6%) in 2012, according to BÖLW (German Federation
of the Organic Food Industry).
However, the growing areas are in-
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creasing at a less dynamic rate. In
Germany, the organic area rose by
only 1.8%, which created an even
larger gap between local farming
production and consumption.
At the end of 2012, the area of
1.03 million hectares of agricultural
land in Germany was farmed using
organic methods by some 23,000
farms, which is 7.7% of all farms.
The organic share of the growing
area increased to 6.2% in the same
year according to the Federal
Ministry for Food, Agriculture and
Consumer Protection (BMELV) in
Berlin. A total of 34,899 producers,
processors, importers and trading
companies worked in the German
organic sector in 2012.
The highlights at BIOFACH
2014 will be rearranged into the
five clusters: Trends & Innovations,
Generation Future, Congress,
Fachhandelstreff and Worlds of
Experience.
Another source of inspiration
at the fair will be the world’s most
comprehensive congress with
professional presentations by top
speakers. It expects to receive
more than 8,000 of the more than
40,000 visitors at the fair.
The congress will retain its
function as a knowledge transfer
platform and, of course, still stands
for information exchange, discussion and opinion forming – and will
be free for exhibition visitors.
Udo Funke, Director Exhibitions BIOFACH and Vivaness
said: “We are giving the 2014
congress a new look for several
reasons. One of the starting points
for this was the new positioning
and design of the exhibition duo,
in the course of which we also
closely examined the congress
concept once again. Discussions
with our customers have shown
that they would like a more concentrated program and particularly
the exhibitors wish to see more
congress participants present in
the exhibition area. With their many
appointments, the visitors were
often unable to spend sufficient
time underway in the halls and
attend the congress at the same
time. We hope the reorganization

will succeed in reconciling these
two aspects better and at the
same time continuously upgrade
the congress through top-class
speakers and program highlights”.

The Successful Story of
BIOFACH

BIOFACH will take place for
the 25th year in succession in 2014
and can look back on an outstanding success story. It all began with
197 exhibitors in the Ludwigshafen
Stadthalle in 1990. Some 2,500
visitors attended the “1st European
Trade Fair for Organic Food and
Natural Products” at that time.
The exhibition was organized in
Nuremberg for the first time in 1999
and brought together as many as
1,276 exhibitors and more than
21,000 visitors.
Since then, BIOFACH has
become into the world’s largest
and most important trade fair for
organic products, which is held in
Nuremberg every February.
The natural cosmetics segment
was separated from the exhibition,
but, since 2007, it has been organized parallel to BIOFACH as
Vivaness. Together, BIOFACH
and Vivaness, have formed the
world’s leading fair of organic products, whose figures of its latest
edition (2013) are listed as follows:
• 2,207 exhibitors (Vivaness
206) with an international share
of 72%;
• 40,794 visitors from 130 countries (international share: 44%);
• 93% of exhibitors were able
to reach their most important target
groups;
• 92% of exhibitors established new business relations;
• 99% of visitors were satisfied
with the opportunities for obtaining information and establishing
contact;
• 92% of visitors are involved
in purchasing decisions in their
company.
In Brazil, Ligia Amorim, General Director of NürnbergMesse
Brasil, highlights the importance
of the organics sector and the
partnership with Francal. “Noticing the potential growth of the
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organics sector, BIOFACH America Latina returned to the country
in partnership with Bio Brazil Fair.
The goal is to add up efforts to
generate business, provide the
exchange of knowledge through
international speakers and incre-

ase the visibility of the products
and Brazilian market in the world.
Thus, Brazil is finally inserted into
the world calendar of the main
events of the organics sector in
the world – BIOFACH. In 2013, the
first year of that partnership, we

were able to attract visitors and
exhibitors from many countries,
such as Poland, Argentina, the
Netherlands and Peru. We can
say that we started successfully
this partnership, which will bring
good results to market”. EXPORT
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